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ONE DESIGN PHILOSOPHY

BOFFI, DE PADOVA, MA /U STUDIO, ADL,

TIME & STYLE edition: FIVE DISTINCT BRANDS
WORKING TOGETHER AS A SINGLE PROVIDER
OF COMPREHENSIVE SOLUTIONS FOR
RESIDENTIAL AND COMMERCIAL INTERIORS.




PHILOSOPHY

CHAPTER 1

THE GROUP STANDS
APART THANKS

TO A PRECISE
ENTREPRENEURIAL
VISION FOCUSED
ON DEVELOPING
SOPHISTICATED
FURNISHINGS.

——

ST




PHILOSOPHY

e

- /P
) e

! h
. ! | i:
SRRE | | | uE
. - | I 1 B
g i \ —
- " L [ » L - - “r . - .. I L L w v » L] | e L= - - L - "
' l |
hL - : . e r-
L,J.L - | . b * _ i
. “l ! . . : N _{ Y f 2 \ ;_“ . f
e L : ,. o £ . 21 _ ,
s Sy " ' § L | .. e RE R — ' ' .
4 : :: .. - = i - = = - . —“_’ r - " | - E ,‘ &
A s _ \ o : \ ¢ - 9 R S N 7 |

,_
’
A
L g =
r
|
.
,
A
i,
» L
L
-
r
-
X
1\
|
Ll

l|] 48 : g

: ' | )
1 ‘ s ] \ b < 5 | - X
[ I |} li.- o A L E - y. 5 s 2 - f P P -
: : ‘ . # E ‘I . : - r . = 7 ) " \ B, Y ¥ e "-_ - - » : Z . :" ™~ y 3 i
M " ' . . @ -~ |
k| | ol v =

~ I » > ,
. " . * ot T v |
. b - S
b2 F, - /1 5
~ i 4 B . - |
SLa " 4 . . : ’ |
U e . t"’" L - 3 -t 4

" L)
g - j >, AL i
o s Tty ol . v i b 4l | -

. A ™o ';) > 1 ) |
Lo o T ~ | {
o 4 AL s . A . %

‘

My 2 - ]
: h i B ; d
il = P s | .
g =3 & i i i
i L = - | A ’
f L il
i \
pali | y ’
— e f

N I St
Tty RS

1% e
ST

A e T
. L\;’:::':L"!@Jﬂ'\uﬂ*




PHILOSOPHY




PHILOSOPHY




PHILOSOPHY

 e—
1' :. .!E » ﬂl_l
i |LF tﬂlm ﬂﬂl

I

-!.T!‘ah!lwr IllllF

] . -‘ =] it l
| i.l.l -l =3

e
|
|
i ': - __ | B In 1 . e
| 1 |
| | 5 | 2 | !
r A % < o I H‘..-." I-; iy Y
4 | ¢ E

CHAPTER 1

BOFFI BEGINS ITS ACTIVITY IN 1934
BY SPECIALISING ON KITCHEN.
THE PRODUCT RANGE IS LATER
EXPANDED TO ENCOMPASS THE

BATHROOM
AND THEN WARDROBE SYSTEMS.
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PHILOSOPHY

CHAPTER 1

THE PRODUCT PORTFOLIO IS
BOLSTERED IN 2015 WITH THE ADDITION
OF DE PADOVA AND ITS RANFE OF
CONTEMPORARY FURNISHINGS FOR
THE LIVING ROOM AND BEDROOM.
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CHAPTER 1

IN 2017, THE ACQUISITION

OF DANISH DESIGN BRAND

MA /U STUDIO, WITH ITS MODULAR
SHELVING SYSTEM AND FURNITURE
COLLECTION, FURTHER ENHANCES

THE PRODUCT OFFER.
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PHILOSOPHY

CHAPTER 1

THE GROUP COMPLETES

ITS PORTFOLIO OF INTERIOR
SOLUTIONS IN 2019 WITH

THE PURCHASE OD ADL,

A SPECIALIST ITALIAN DESIGN
BRAND RECOGNISED FORITS
FUNCTIONAL OPENING

AND CLOSING SYSTEM.
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PHILOSOPHY

CHAPTER 1

2020 MARKS THE
PARTNERSHIP WITH
TIME & STYLE, THE
JAPANESE FURNITURE
BRAND PROMOTING
MANUFACTURING
SKILLS AND TRADITION
LINKED TO JAPANESE
CARPENTERY.




PHILOSOPHY

CHAPTER 1

TODAY, THE PRODUCT
PORTFOLIO OF

THE GROUP OFFERS

THE POSSIBILITY TO CREATE
INTERIORS DEFINED BY
CONTEMPORARY ELEGANCE
AND SOPHISTICATION.




THE BRANDS: BOFFI, DE PADOVA, MA /U STUDIO, ADL, TIME & STYLE &dition

THE DESIGN PROJECT IS COMPOSED OF FIVE
SPECIALIST BRANDS: THE CUSTOMISABLE
RANGE OF SOPHISTICATED KITCHEN,
BATHROOM AND WARDROBE SYSTEMS OF
BOFFI; THE TIMELESS CONTEMPORARY
DESIGNS OF DE PADOVA; THE INNOVATIVE
MODULAR SHELVING AND FURNISHINGS OF

MA /U STUDIO: THE FUNCTIONAL OPENING AND
CLOSING SYSTEM OF ADL AND THE BLEND OF .
JAPANESE CRAFT AND ITALIAN TRADITION OF

TIME & STYLE edition.
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BRANDS

CHAPTER 2
BOFFI

FOUNDED IN 1934,
BOFFI

IS ONE OF THE MOST
EXPERIENCED PLAYERS
IN THE ITALIAN
FURNITURE INDUSTRY.




BRANDS

CHAPTER 2
BOFFI

TECHNOLOGICAL INNOVATION
AND METICULOUS RESEARCH
ARE TWO KEY PILLARS

OF THE PRODUCT STRATEGY.




BRANDS

CHAPTER 2
BOFFI

THE BRAND OFFERS

A HIGH DEGREE

OF CUSTOMISATION,

AND IS RENOWNED

FOR COMBINING
EXPERIENCED ITALIAN
CFRAFTSMANSHIP WITH

THE LATEST MANUFACTURING

TECHNOLOGIES.




BRANDS

CHAPTER 2
BOFFI

SINCE ITS INCEPTION,
THE FOCUS HAS BEEN
ON CONTEMPORARY
DESIGN.




BRANDS

CHAPTER 2
BOFFI

THE FIRST ITALIAN

COMPANY TO WORK WITH

AN INTERNATIONAL NETWORK
OF DESIGNERS IN ORDER

TO DEVELOP A SUPERIOR
RANGE OF PRODUCTS.
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CHAPTER 2
BOFFI

THE FIRST ITALIAN

COMPANY TO WORK WITH

AN INTERNATIONAL NETWORK
OF DESIGNERS IN ORDER

TO DEVELOP A SUPERIOR
RANGE OF PRODUCTS.




BRANDS

CHAPTER 2
BOFFI

FROM THE 1960S TO

THE PRESENT, THE BRAND
IS RENOWNED FORITS
ART DIRECTION LED

BY LUIGI MASSONI,
ANTONIO CITTERIO

AND PIERO LISSONI.
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CHAPTER 2
BOFFI

FROM THE 1960S TO

THE PRESENT, THE BRAND
IS RENOWNED FOR ITS
ART DIRECTION LED

BY LUIGI MASSONI,
ANTONIO CITTERIO

AND PIERO LISSONI.




BRANDS

CHAPTER 2
BOFFI

BOFFI EXCELS IN DEVELOPING
FURNISHING SYSTEMS, FIRST
WITH ITS RANGE OF KITCHEN
MODELS AND LATER WITH

ITS LINE OF BATHROOM

AND WARDROBE SYSTEMS.
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CHAPTER 2
BOFFI

BOFFI EXCELS IN DEVELOPING
FURNISHING SYSTEMS, FIRST
WITH ITS RANGE OF KITCHEN
MODELS AND LATER WITH

ITS LINE OF BATHROOM

AND WARDROBE SYSTEMS.
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CHAPTER 2
BOFFI

BOFFI EXCELS IN DEVELOPING
FURNISHING SYSTEMS, FIRST
WITH ITS RANGE OF KITCHEN
MODELS AND LATER WITH

ITS LINE OF BATHROOM

AND WARDROBE SYSTEMS.
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CHAPTER 2
BOFFI

THROUGHOUT ITS HISTORY, e

THE DESIGN BRAND - Competo o, Corpigoor:
HAS BEEN HONOURED WITH B

NUMEROUS AWARDS.




BRANDS

OF THE ALTAGAMMA FOUNDATION
A COLLECTION OF ITALIAN | &) ALTAGAMMA. | Crmpp 0 o

BUSINESSES RECOGNISED
WORLDWIDE FOR EXCELLENCE.



BRANDS

CHAPTER 2
BOFFI

THE COMPANY ADHERES
TO INTERNATIONALLY
RECOGNISED STANDARDS.

ISO 9001-2008 & ISO 14001.:
CERTIFICATIONS FOR QUALITY
MANAGEMENT SYSTEMS AND

BEST ENVIRONMENTAL PRACTICES.

o0 ALTAGAMMA
OHSAS 18001: Member
CERTIFICATION IN PROGRESS.

ADI v ADI .
Compasso dOoro Compasso dOoro
Career Award 1995 Eclipse 2018




BRANDS

CHAPTER 2
BOFFI

ITS DISTRIBUTION STRATEGY

IS ANCHORED BY A WORLDWIDE
NETWORK OF 22 MONOBRAND
STORES.

) [mprega
(0 AITAGAMMA
Member
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BRANDS



BRANDS

CHAPTER 2
DE PADOVA

THE BRAND IS FOUNDED

IN THE 1950S THANKS

TO THE ENTREPRENEURIAL
VISION OF MADDALENA DE
PADOVA.






BRANDS

CHAPTER 2
DE PADOVA

ITS SOPRHISTICATED STYLE
IS COMPOSED OF AN ECLECTIC MIX
OF FURNISHING ELEMENTS.




BRANDS

CHAPTER 2
DE PADOVA

IT IS RENOWNED FOR ITS
FORWARD-LOOKING
COLLABORATIONS WITH
THE GREAT MASTERS

OF DESIGN.




BRANDS

CHAPTER 2
DE PADOVA

ITS APPROACH TO HOME
FURNISHINGS IS RECOGNISED
FOR BEING AHEAD OF ITS TIME.
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CHAPTER 2
DE PADOVA

ITS APPROACH TO HOME
FURNISHINGS IS RECOGNISED
FOR BEING AHEAD OF ITS TIME.
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CHAPTER 2
DE PADOVA

THE TOP-TIER DESIGN BRAND
STANDS OUT FORITS SELECTIVE
DISTRIBUTION STRATEGY

THAT AVOIDS EXHIBITING

AT THE MILANESE TRADE FAIRS.




BRANDS

CHAPTER 2
DE PADOVA

THE TOP-TIER DESIGN BRAND
STANDS OUT FORITS SELECTIVE
DISTRIBUTION STRATEGY

THAT AVOIDS EXHIBITING

AT THE MILANESE TRADE FAIRS.




BRANDS

CHAPTER 2
DE PADOVA

THE BRAND IS HIGHLY
SOUGHT AFTER BY DESIGN
ENTHUSIASTS.




BRANDS

CHAPTER 2
DE PADOVA

IN 2015, THE COMPANY
MERGES WITH BOFFI.
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BRANDS




BRANDS

CHAPTER 2
MA/U STUDIO

ESTABLISHED IN 2012

BY INDUSTRIAL DESIGNER
MIKAL HARRSEN, THE DANISH
DESIGN STARTUP SPECIALISES
IN INNOVATIVE SHELVING
AND FURNITURE MODELS.



BRANDS

CHAPTER 2
MA/U STUDIO

THE BRAND COMBINES

A STREAMLINED SCANDINAVIAN
AESTHETIC WITH A DEEP
APPRECIATION FOR MODERNISM.



BRANDS

CHAPTER 2
MA/U STUDIO

THE BRAND COMBINES

A STREAMLINED SCANDINAVIAN
AESTHETIC WITH A DEEP
APPRECIATION FOR MODERNISM.




BRANDS

CHAPTER 2
MA/U STUDIO

THE MINIMALIST

R.I.G. SHELVING SYSTEM
FEATURES A MODULAR
DESIGN THAT PERFECTLY
ADAPTS TO A NUMBER
OF INTERIOR STYLES.
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CHAPTER 2
MA/U STUDIO

THE MINIMALIST

R.I.G. SHELVING SYSTEM
FEATURES A MODULAR
DESIGN THAT PERFECTLY
ADAPTS TO A NUMBER
OF INTERIOR STYLES.




BRANDS

CHAPTER 2
MA/U STUDIO

THE MINIMALIST -l e
R.I.G. SHELVING SYSTEM
FEATURES A MODULAR
DESIGN THAT PERFECTLY
ADAPTS TO A NUMBER
OF INTERIOR STYLES.
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CHAPTER 2
MA/U STUDIO

THE FLEXIBLE R.1.G. SYSTEM
COMBINES EXTREME
FUNCTIONALITY WITH
PRECIOUS MATERIALS.



BRANDS

CHAPTER 2
MA/U STUDIO

IN 2017, MA /U STUDIO
BECOMES PART OF
BOFFI | DE PADOVA.
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BRANDS

CHAPTER 2
ADL

FOUNDED IN 2004,

ADL IS THE BRAINCHILD

OF ENTREPRENEUR AND
DESIGNER MASSIMO LUCA,
CREATOR OF AN EXTENSIVE
RANGE OF TECHNOLOGICALLY
ADVANCED DOOR SYSTEMS.




BRANDS

CHAPTER 2
ADL

THE SPECIALIST DESIGN BRAND
DISTINGUISHES ITSELF THROUGH
INNOVATION AND THE DEVELOPMENT
OF DIMINUTIVE MECHANISMS FOR
OPENING AND CLOSING SYSTEMS.




BRANDS

CHAPTER 2
ADL

ADL HAS A RANGE

OF TECHNOLOGIES

TO CREATE THE BEST
CONNECTING SOLUTIONS
BETWEEN SPACES.
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CHAPTER 2
ADL

ADL HAS A RANGE

OF TECHNOLOGIES

TO CREATE THE BEST
CONNECTING SOLUTIONS
BETWEEN SPACES.




BRANDS

CHAPTER 2
ADL

THE PRODUCT OFFER
COVERS COMMERCIAL
AND RESIDENTIAL INTERIORS.




BRANDS
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CHAPTER 2
ADL

THE PORTFOLIO IS MADE UP

OF A TECHNICALLY
SOPHISTICATED OFFER

WITH HIGHLY CUSTOMISABLE
SOLUTIONS THAT REFLECT

THE PERFECT MIX OF AESTHETICS
AND FUNCTIONALITY.
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CHAPTER 2
ADL

IN 201j, ADL JOINS

BOFFI | DE PADOVA, ITS
ADVANCED ARCHITECTURAL
DESIGNS INTEGRATE
SEAMLESSLY WITH THE
EXISTING PRODUCT OFFER.
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CHAPTER 2
ADL

IN 2019, ADL JOINS

BOFFI | DE PADOVA, ITS
ADVANCED ARCHITECTURAL
DESIGNS INTEGRATE
SEAMLESSLY WITH THE
EXISTING PRODUCT OFFER.
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CHAPTER 2
ADL

IN 2019, ADL JOINS

BOFFI | DE PADOVA, ITS
ADVANCED ARCHITECTURAL
DESIGNS INTEGRATE
SEAMLESSLY WITH THE
EXISTING PRODUCT OFFER.




BRANDS

CHAPTER 2
ADL

THE INTRICATE OPENING
AND CLOSING SYSTEMS
CREATE ELEGANT -
CONNECTIONS BETWEEN —
SPACES AND PAIR EFFORTLESSLY

WITH THE SOPHISTICATED
INTERIOR SOLUTIONS FROM
BOFFI | DE PADOVA.
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TIME & STYLE edition



BRANDS

CHAPTER 2
TIME & STYLE

BORN IN 1990 FROM THE VISION
OF RYUTARO YOSHIDA,

TIME & STYLE HAS CHERISHED THE
KNOW-HOW UNDERLINING
JAPANESE CRAFTSMANSHIP.



BRANDS

CHAPTER 2
TIME & STYLE

THE FIRST TIME & STYLE SHOP IN
TOKYO OPENED IN 1997 AND

BEGAN FULL-SCALE
MANUFACTURING IN JAPAN TO OFFER
THE PRODUCT DIRECTLY TO
CUSTOMERS AND IN 2008, THE

FIRST FACTORY WAS ESTABLISHED

IN ASAHIKAWA, HOKKAIDO.
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CHAPTER 2
TIME & STYLE

THE FIRST TWO SHOWROOMS SAW THE
LIGHT IN 2012 IN SHANGHAI AND IN
2017 IN AMSTERDAM.




BRANDS

CHAPTER 2
TIME & STYLE

IN 2020 TIME & STYLE SIGNED
THE COLLABORATION WITH
BOFFI|DEPADOVA, SHARING THE
SAME EFFORTS TO CREATE A
WELL-CURATED AND DISTINCTIVE
SELECTION OF REFINED MODERN
FURNISHINGS TO ACCOMMODATE
EVERY CORNER OF THE HOME.
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BRANDS

CHAPTER 2
TIME & STYLE

THE CAPSULE COLLECTION
TIME&STYLE edition,OFFERS AN
ECLECTIC ASSORTMENT OF
CONTEMPORARY JAPANESE
FURNITURE THAT PAIRS
HARMONIOUSLY WITH THE
SOPHISTICATED LIVING SYSTEMS
FROM BOFFI|DEPADOVA.
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CHAPTER 2
TIME & STYLE

AT THE SAME TIME, TIME & STYLE —
ENRICHES THE FURNITURE e
COLLECTION OF DE PADOVA THROUGH N

A VERSATILE PROPOSAL OF LIVING: =T e
THE ORIENTAL TRADITION BLENDED

WITH THE MADE IN ITALY SKILLS.
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FIGURES

CONTINUOUS REVENUE GROWTH NOT WITH
STANDING THE DYNAMIC AND INCREASINGLY
COMPETITIVE INTERNATIONAL EVIROMENT.
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FIGURES

CHAPTER 3

REVENUES ON THE RISE.

140
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DE PADOVA

ACQUISITION

2015

2016

MA/U STUDIO

ACQUISITION

2017

2018

ADL
ACQUISITION

2019

TIME & STYILE
PARTNERSHIP

2020
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FIGURES

BOFFI - 1990
REVENUE: 7 MILLION

850/0 ITALY 150/0 OTHER MARKETS

BOFFI | DE PADOVA - 2019
REVENUE: 96 MILLION

22 0/ O ITALY 78 0/ O OTHER MARKETS

CHAPTER 3

FOCUS ON
INTERNATIONAL GROWTH.




FIGURES

CHAPTER 3

2019 REVENUES BY COUNTRY.

30

% USA + CANADA ITALY ASIA PACIFIC UK FRANCE SWISS OTHER GERMANY SCANDINAVIAM IDDLE EAST BENELUX



FIGURES

BOFFI - 1990

860/0 KITCHEN 40/0 BATHROOM

BOFFI | DE PADOVA - 2019

NS N ORG

DIVERSIFICATION
OF THE BUSINESS. 530/0 KITCHEN 120/0 BATHROOM 350/0 OTHER




THE PROCESS

HAND CRAFTMANSHIP AND ADVANCED
MACHINERY TRANSFORM RAW MATERIALS
IZ)NETSCI)GRI*IIEMARKABLE WORKS OF CONTEMPORARY
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PROCESS

CHAPTER 4

PRODUCTION REVOLVES
AROUND SPECIALISED
MANUFACTURING UNITS.
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CHAPTER 4

CUSTOMISATION IS AT THE HEART
OF PRODUCTION.




PROCESS

CHAPTER 4

A NETWORK OF SPECIALIST
TECHNOLOGIES ON HAND.




PROCESS

CHAPTER 4

EXTENSIVE EXPERTISE
WORKING WITH WOOD.




PROCESS




PROCESS

CHAPTER 4

A NETWORK OF EXPERIENCED
SUPPLIERS WITH TECHNICAL AND
DESIGN KNOW-HOW WHO DELIVER
ADDED VALUE TO THE GROUP.
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PROCESS

CHAPTER 4

FIRMLY ROOTED IN THE BRIANZA
FURNITURE DISTRICT, A REGION RECOGNISED
FOR QUALITY CRAFTSMANSHIP.
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NETWORK

TO TRANSMIT ITS UNI?UE CAPABILITIES,
BOFFI | DE PADOVA UTILISES AN EXCLUSIVE
RETAIL NETWORK SPANNING FIVE CONTINENTS.
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EUROPE

MIDDLE ASIA
EAST

AMERICA

AFRICA OCEANIA

+ 450 STORES
5 CONTINENTS
40 COUNTRIES
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25 BOFFI | DE PADOVA
DIRECT

12079 SQM

100 PEOPLE

CCCCCCCC

THE WORLDWIDE RETAIL NETWORK IS MADE
UP OF IN-HOUSE STAFF AT MONOBRAND
SHOWROOMS AND

A GROUP OF EXTERNAL SPECIALISTS.

BOFFI | DE PADOVA DIRECT
Antwerp /B
Barcelona/E
Berlin/ D
Cannes/F
Chicago/USA
Cologne /D
Copenhagen /DK
Frankfurt/D
London/GB

Los Angeles /USA
Madrid/ E

Miami /USA

Milan /|

Munich /D

New York / USA
Paris/ F

Rome/ |
Singapore / SGP
Washington / USA
Zurich/ CH



NETWORK

MILAN
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NETWORK

50 BOFFI | DE PADOVA

INDIRECT
16505 SOM
300 PEOPLE

BESTSELLERS

BOFFI INDIRECT
Aarau/CH
Amman/HKJ
Amsterdam / NL
Arezzo/ |

Auckland / NZ
Bangkok /T

Beijing / CHN
Benevento /|
Capetown/ZA

371 MULTIBRAND

Constance/D
Denver /USA
Dubai/ UAE
Dusseldorf/ D
Florence /|
Frauenfeld / CH
Hamburg /D
Hong Kong/RC
Jakarta /Rl
Helsinki/ FIN
Kiev/ UKR
LaCoruna/E
Lucerne/CH
Lyon/F
Manila/RP

Melbourne / AUS
Mexico City / MEX

Moscow / RUS
Naples /|

New Delhi/ IND
Oslo/N
Palermo/ |

Palma de Mallorca/E
Perugia/ |

Porto /P

Rome/ |
Rotterdam / NL
Saint Tropez/ F
San Francisco/ USA
Sao Paulo/BR
Seoul/ ROK
Shanghai/ CHN
Shenzhen/CHN
Sydney / AUS
Stockholm / SWE
Taichung/RC
Taipei/ TW

Tel Aviv/ IL
Treviso/ |
Vicenza/|
Wien/AUT
Zug/CH

MULTIBRAND
BEST SELLERS

Barcelona/E
Geneva/CH
Johannesburg/ZA
Ljubljana/SLO
Riga/LV

Saint Petersburg / RUS
Seoul / ROK

Tokyo/ J

Vilnius / LT

Warsaw / PL
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NETWORK

MILAN
LONDON

CHAPTERS

FIRST-RATE SERVICE

FROM A KNOWLEDGEABLE
TEAM.
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NETWORK

MUNICH
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NETWORK

PARIS
CHICAGO
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CHAPTERS

ONE-OF-A-KIND RETAIL

SPACES THAT PROJECT
A CONSISTENT INTERIOR VISION.




NEW YORK
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NETWORK

VICENZA




NETWORK

BERLIN
SHANGHAI
ZURICH




NETWORK

PARIS
LONDON
MADRID

CHAPTERS

RETAIL LOCATIONS IN
VIBRANT DISTRICTS OF
DESIGN-ORIENTED CITIES.




NETWORK

NEW YORK
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NETWORK

NEW YORK
TEL AVIV
NAPLES

CHAPTERS

MONOBRAND SHOWROOMS PROVIDE

ENTRY INTO THE DESIGN PHILOSOPHY
OF BOFFI | DE PADOVA.




NETWORK

COLOGNE
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NETWORK

FLORENCE _
SYDNEY - 3 -
ROTTERDAM = ;

i

| I M ] STORMGE: 3
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INSPIRATIONS

DESIGNED TO FIRE THE IMAGINATION AND INSPIRE
NEW WAYS OF LIVING.
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INSPIRATIONS
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INSPIRATIONS
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INSPIRATIONS
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INSPIRATIONS
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INSPIRATIONS
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INSPIRATIONS
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PROJECTS

COOPERATING ON ICON INTERNATIONAL
PROJECTS.
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PROJECTS BOFFI

CHAPTER 7

ARCHI DI LUCE

ARCHITECT: HERZOG & DE MEURON
YEAR: 2016

LOCATION: LUGANO, CH

8 APARTMENTS




PROJECTS BOFFI

CHAPTER 7

LA PETITE AFRIQUE

ARCHITECT: ISAY WEINFELD
YEAR: 2017

LOCATION: MONTE CARLO, MC
8 APARTMENTS




PROJECTS

CHAPTER 7

PALAZZO TORNABUONI

ARCHITECT: MICHELE BONAN
YEAR: 2008

LOCATION: FOUR SEASONS HOTEL
FLORENCE, IT

36 APARTMENTS




PROJECTS

CHAPTER 7

THE SURF CLUB
FOUR SEASONS RESIDENCES

ARCHITECT: RICHARD MEIER AND PARTNERS
YEAR: 2015-2017

LOCATION: FORTCAPITAL, SURFSIDE, USA
120 APARTMENTS




PROJECTS BOFFI

CHAPTER 7

THE RITZ-CARLTON
RESIDENCES

ARCHITECT: LISSONI ASSOCIATI

YEAR: 2017

LOCATION: LIONHEART CAPITAL, MIAMI, USA
120 APARTMENTS




PROJECTS BOFFI

CHAPTER 7

520 WEST 28TH

ARCHITECT: ZAHA HADID DESIGN
YEAR: 2016-2017

LOCATION: NEW YORK, USA

40 APARTMENTS




PROJECTS

CHAPTER 7

LIVING SHANGRI-LA

ARCHITECT: JAMES CHENG ARCHITECTS, LNC.
YEAR: 2017

LOCATION: TORONTO, CA
392 APARTMENTS




PROJECTS BOFFI

CHAPTER 7

METROPOLITAN WHARF

ARCHITECT: DESIGN RESEARCH STUDIO BY TOM DIXON
YEAR: 2013

LOCATION: LONDON, UK

7 APARTMENTS




PROJECTS

CHAPTER 7

NAUTICAL DESIGN

PROJECT: SX88, SANLORENZO
ARCHITECT: PIERO LISSONI
YEAR: 2017




PROJECTS

CHAPTER 7

NAUTICAL DESIGN

PROJECT: SD86, SANLORENZO
ARCHITECT: PIERO LISSONI
YEAR: 2019
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PROJECTS DE PADOVA

CHAPTER 7

STAVROS NIARCHOS 1
CULTURAL CENTRE ,, (8

ARCHITECT: RPBW RENZO PIANO g _ 1
BUILDING WORKSHOP if
YEAR: 2016

LOCATION: ATHENS, GR

UPHOLSTERY, CUSTOM TABLES,

SEATING, COMPLEMENTS
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PROJECTS DE PADOVA

CHAPTER 7

GOLF CLUB CARIMATE

ARCHITECT: VICO MAGISTRETTI
YEAR: 1962, 2015

LOCATION: CARIMATE, COMO, IT
UPHOLSTERY, COMPLEMENTS
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PROJECTS

DE PADOVA

CHAPTER 7

MORGAN LIBRARY
& MUSEUM

ARCHITECT: RPBW RENZO PIANO

BUILDING WORKSHOP = ! N
YEAR: 2008 = and
LOCATION: NEW YORK, USA — I <=
SEATING, TABLES | |
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PROJECTS

DE PADOVA, MA /U STUDIO

CHAPTER 7

SPHERIENS HEADQUARTERS

ARCHITECT: MANUELA DE MARZI
YEAR: 2008

LOCATION: FLORENCE, IT
DE PADOVA: SEATING, TABLES,
MA /U STUDIO: TABLES, BOOKCASE




STEINFELD LAW FIRM

ARCHITECT: IRIT EXELEROD ARCH.

YEAR: 2015
LOCATION: TEL AVIY, IL

ADL: DOORS

CHAPTER 7

PROJECTS
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PROJECTS

CHAPTER 7

CAFE DIEMME

ARCHITECT: STUDIO GHERARDI
YEAR: 2018

LOCATION: PADUA, IT

ADL: WALLS, DOORS
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TEAM

PEOPLE WORKING TOGETHER AS ONE.
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CHAPTER 8

A VISIONARY
PROJECT
SUPPORTED BY
A FORMIDABLE
TEAM.
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TO BE CONTINUED...



